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Appendix E 

Year Contacts UIP DIP A&B A&B 

LEO 

A&B  

Mob 

Malicious 

Wounding 

Felony 

Drugs 

Misd. 

Drugs 

2012 820 12 54 1 0 2 1 6 1 

2013 859 5 54 8 0 1 3 2 1 

2014 882 12 70 8 4 0 0 1 1 

2015 968 8 106 11 8 0 4 0 3 

2016 8922 8 99 16 1 0 2 1 1 

2017 15898 2 84 5 0 0 3 0 3 

2018 19362 3 120 2 3 0 1 1 0 

Arlington County Police 
Department Nightlife 
Statistics 
• Friday & Saturday Nights 

9pm – 3am 

• 11 Officers & 1 

Supervisor 
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Appendix H Clarendon Rideshare Loading Zones 9pm-3am/Fri & Sat 
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SoberRide Vehicle 

In 2016, the Arlington County Police Department began reviewing and considering non-

traditional police responses in dealing with alcohol related harm. The development of the 

Arlington Restaurant Initiative (ARI) was introduced as a proactive program to provide 

best practices to restaurants that serve alcohol to reduce alcohol related harm. Driving 

while intoxicated, underage consumption of alcohol, and the prevalence of fake 

identifications have been long-term issues and require a new proactive approach. For many 

years, the Arlington County Police Department utilized the “Chooser Cruiser” vehicle in 

partnership with Washington Regional Alcohol Program (WRAP) to conduct outreach and 

promote the “Sober Ride” program. The “Chooser Cruiser” was decommissioned in the 

summer of 2017, providing the Department an opportunity to modify the approach for our 

outreach and education. 

 

The purpose of this vehicle is to promote alcohol education and awareness. The goal is to 

reduce alcohol related harm in the County such as underage drinking, use of fake 

identifications, and DUI. The Sober Ride vehicle is utilized during community events 

including the county fair, ACPD block party, high school proms, parades, special events, 

bar crawls, and in nightlife areas such as Clarendon or Shirlington. 

 

The “Sober Ride” logo is prominently displayed on the vehicle. Washington Regional 

Alcohol Program (WRAP) and Lyft have partnered on the Sober Ride vehicle and have 

their logos displayed on the vehicle. The vehicle selected is a 2004 BMW 330ci, which is 

a two-door sports car and is effective because it is not a commonly used police vehicle 

which draws public interest. 

 

The Sober Ride vehicle is part of a larger strategy to reduce alcohol related harm 

throughout the County. Branding and messaging are vital parts of promoting education and 

awareness. A vehicle that draws attention by the community keeps them interested in 

outreach initiatives from the Police Department. The effectiveness of this type of strategy 

is measured by the reduction of alcohol related harm and increased public awareness.  

On July 2, 2018, there was a public unveiling of the vehicle at a press conference with the 

leaders of the Arlington County Manager’s Office, Arlington County Police Department, 

WRAP and Lyft. Media was invited to cover the event and the vehicle was promoted 

through social media platforms.  
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From October 2017 – September 2018 WRAP and Lyft have provided 5,178 free rides to 

patrons which is a 111% increase from the year before.  
 

 

SOBERRIDE® CAMPAIGN:            FY 2016 RIDERSHIP:        FY 2018 RIDERSHIP:        DIFFERENCE:      

MEDIA SAMPLES: 

▪ St. Patrick’s Day                                 250                                         982 - RECORD                       292% increase    

▪ Cinco de Mayo                                    225                                         897 - RECORD                       298% increase    

 ▪ Independence Day                              103                                         746 - RECORD                       624% increase                    

▪ Halloween                                           412                                          715 - RECORD                        73% increase       

▪ Holiday                                               1456                                        1838                                          26% increase                                                         

▪ New Year’s*                                       580                                          1225 - RECORD                     111% increase 

*NYE #s contained in preceding Holiday totals. 

TOTAL:                                                 2446                                        5178 - RECORD                     111% increase 

(More than DOUBLING of ridership!) 

 

The ACPD Restaurant Liaison Unit conducted seventeen (17) SoberRide outreach events 

between July-December 2018. Some of these include the DUI checkpoint, County Fair, 

and numerous special events (Rosslyn Jazz Fest, Columbia Pike Beer & Wine Festival, 

Oktoberfest, etc.)  

 

As part of the Arlington Restaurant Initiative (ARI), the ACPD Restaurant Liaison Unit 

conducted two (2) alcohol awareness events using the fatal vision goggles. The first was a 

St. Patrick’s Day themed event where the patrons played beer pong wearing the “drunk 

goggles”. The second was on Thanksgiving Eve and patrons were given a chance to make 

a hole-in-one on a putting green we built wearing the goggles. 
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